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Creative

Corn Products International
Agency: Davis Harrison Dion, Chicago Campaign name: “A World of Ingredients, A World of Ideas.” Launch date:
March 2007 Creative credits: Bob Dion, creative director; Nat Davis, senior art director; Jenna Schauer, copywriter;
Rob Grogan, director of creative services. Why we liked it: Beauty shots of bread and ice cream looking as if they
could be pulled right from the page and eaten made us Chasers hungrier than we already
were after along day of reviewing ads. But once we had a bite and got our blood sugar back
ention up, we were still quite impressed with the ads by Corn Products International. The campaign,
which included print, direct, collateral and events, shines the spotlight on the versatility of innovative corn-based
ingredients for the food industry. Print ads get into specifics, briefly but with impact. “You may know us for
sweetners. We also produce hundreds of other innovative ingredients such as specialty starches for gluten-free
baking.” Recipe cards are another component, but upon closer inspection, we realized they are not recipes but
actually descriptions of products. Green and gold colors—and type set in an easily readable, condensed font—
subtly evoke tall stalks of corn throughout the campaign without ever showing a kernel.

Q?M Expandex® modified tapioca starch

A world of ingredients.

A world of ideas.

Best Creative - Integrated Campaign in 2007 (Less Than $200,000)
Trade show booth, print, direct, and collateral
Honorable Mention (3rd Place)



